
Creating a strong personal brand for yourself 

establishes you as a progressive professional… 

and that can open doors!

By Stephanie Meier, VP Marketing Blackhawk Bank

There was never much 

attention paid to one’s 

personal brand before, 

so what’s the big deal 

now? In a relatively 

short amount of time, 

one word has changed 

everything: Search. 

We are now living in a 

world where search is 

an everyday practice. So much so, it has become 

our first instinct when seeking information about... 

well, anything! We search for news events, product 

details, restaurant hours, trivia facts, plumbing 

services, and even bankers. We routinely ask our 

friends on social media for product advice and 

business recommendations. We jump on Google to 

check out reviews and ratings. We search keywords 

just to see what they produce. If we are searching 

for these kinds of things routinely, it stands to 

reason that we’re reviewing people as well. 

Once social marketing hit the scene, it became 

virtually impossible for any professional to keep 

from creating a personal brand, whether they 

wanted to or not. Between Facebook and LinkedIn 

alone, we are projecting a public image even if just 

to our “friends” group. But, didn’t we just say friends 

are one of the most commonly used methods for 

business recommendations? Whether in person or 

online, you are building your reputation. If you are 

hoping to be recommended by your friends, it’s 

worthwhile to do some homework related to your 

personal brand. 

Search for yourself online. Are you pleased with what 

you find? If you are not, others may not be either.  

Think of yourself as the CEO of your own company. 

Like most small companies where employees wear 

many hats, you are also the head marketer for your 

own personal brand - a brand called: You. For a 

business professional, the importance of nurturing 

a personal brand cannot be overemphasized. Your 

personal brand should be polished, thorough, and 

consistent from medium to medium. Frankly, if 

we’re not telling someone what to think of us, we 

are forcing him or her to come up with their own 

conclusions. It’s just like Mom used to say, “You only 

get one chance to make a good first impression.” 

Own your brand before someone else does. 

Start by being clear about the image you intend to 

project. Whether in person or online, the mutual 

relationship between personal branding and career 

success is a truly unique dynamic that, when 

understood, has the potential to launch a person to 

new heights. What do you believe others envision 

when your name is mentioned? Do you want to 

be seen as a leader? Are you trustworthy? Your 

dress, your behavior, and your online presence all 

feed into your image. As your brand improves, your 

standards for just about everything increase.

Leadership qualities naturally evolve as success and 

branding interact with one another, which can launch 

a career into exciting new directions. The direction 

that people find through branding and success is 

conducive to a mindset that raises expectations. 

That mindset characterizes an entrepreneur, and 

that is an incredibly powerful personal brand!
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